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AHM’s

ANJUMAN ARTS, SCIENCE AND COMMERCE COLLEGE, BHATKAL

Meeting Report of Institutional Board of Studies for Add-on Course on Digital Marketing :

The Institutional Board of Studies of the Department of Commerce for an add-on course on
introduction to Digital Marketing held on 12-09-2022 in the principal chamber at 10:30 AM.

At the

Prof. Mushtaque K Shaikh
Principal, Chairman

Prof. S.A. Indikar

IQAC Coordinator

Prof. Manjunath Prabhu
HOD, Commerce

Prof. Mohammed Ganim
Course Co-Coordinator

beginning of the meeting, the Chairman of BoS: Prof. Mushtaque K Shaikh welcomed all the

members and briefed them about the academic activity of the Digital Marketing course. The members
expressed their appreciation and satisfaction about the activities of the department.

After that institutional BoS discussed and resolved the following points:

1.

Starting of the add-on course on the introduction to Digital Marketing

BoS discussed the point and resolved to start a course on Digital Marketing to improve the basic
knowledge of web designing, content marketing, social media marketing etc.

Approval of the syllabus for the add-on course

The BoS discussed and approved the syllabus for the addon course on Digital Marketing.
Approval of admission criteria.

The BoS discussed and approved the admission criteria and resolved that the students who are
interested in the arena of Digital marketing can enroll in this course.

The meeting of the BoS was concluded with a vote of thanks by the Prof. Mohammed Ganim
Mohtisham, Lecturer in Commerce

The following members were present in the meeting:
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AHM’s
ANJUMAN ARTS, SCIENCE AND COMMERCE COLLEGE, BHATKAL
Add on Course on “Digital Marketing”

NOTICE
Date: 14/09/22

All the students are hereby informed that the Department of Commerce starts the
Add-on course on “Digital Marketing” for the students from the date 26/09/22 to
17/10/22. Interested students can enroll their names on or before 22/09/2022 with

Prof. Mohammed Ganim.

{
Course Coordinator

PIRIC IPAL
(Prof. Mohammed Ganim) S conce. C0 ,

Lpjuman

& PG. Centre

BHATKAL-581 120




AHM’s
ANJUMAN ARTS, SCIENCE AND COMMERCE COLLEGE, BHATKAL
Report and Outcome Analysis

Name of the Course: Digital Marketing
Name of the Department: Commerce
Number of students enrolled : 23

BoS meeting Date:12/09/2022

Start Date of the Course:26/09/2022
End Date of the Course:17/10/2022

The Department of Commerce has conducted an add-on course on Digital Marketing for the

Students who are interested in this area of knowledge from 26/09/2022 to 17/10/2022.
The course was about improving the basic knowledge of web Designing, content

marketing, social media marketirig etc.”
23 students were enrolled in this course and they benefited with the fundamental

knowledge on Digital Marketing. Students also applied these skills and concepts
during the assignments.

Course concluded with final examination and certificate distribution.

Outcomes of the Course:
e Understanding Digital Marketing Integration
e Customer Value Journey and Online Consumer Behaviour
e Appiicaiion of Digiial Maikeciing Siraicgics
e Scarch Engine Optimization(SEO)
e Leveraging Digital Strategies for Competitive Advantage
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AHM’s
ANJUMAN ARTS, SCIENCE AND COMMERCE
Digital Marketing Add-on Course 2022-23

COLLEGE, BHATKAL

COURSE CONTENT 30 HOURS

UNIT-1: Introduction to Digital Marketing
-Understanding the basics of digital marketing
- Exploring the digital marketing landscape
- Benefits and importance of digital marketing
- Key digital marketing channels and platforms
UNIT-2: Website Basics and Content Marketing
- Basics of website creation and optimization
- Introduction to content marketing
- Creating compelling content for digital platforms
- Content distribution strategies
UNIT-3: Social Media Marketing
- Introduction to social media platforms
- Creating effective social media profiles
- Content creation and posting strategies for social media
- Understanding social media analytics and metrics
[UNIT-4: Search Engine Optimization (SEO) and Search Engine Marketing (SEM)
- Understanding SEO fundamentals
- On-page and off-page SEO techniques
- Introduction to SEM and pay-per-click advertising
- Creating and optimizing ad campaigns
UNIT-5: Email Marketing and Analytics
- Basics of email marketing
- Creating effective email campaigns
- Email list building and segmentation
- Introduction to digital marketing analytics
UNIT-6: Final Projects and Review
- Students work on final digital marketing projects
- Presentation and peer review of projects 5 hours
- Recap of key concepts and techniques
- Q&A session and course evaluation
This syllabus provides a comprehensive overview of digital marketing concepts and techniques within|

5 hours

5 hours

5 hours

5 hours

5 hours

2 30-hour timeframe, suitable for beginners.

Course Coordinator Pg;;:f[fglj;’AL

Anjuman Arts, science & Commerce
cye BHATKAL (U K) 581320
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DECLARATION ON SYLLABUS COVERED

This is to certify that, the syllabus of the Add-on course in Digital Marketing
has been fully covered by conducting classes for 30 hours, with 2 hours of
instruction per day. Based on the syllabus covered, exams Were conducted for
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ANJUMAN ARTS, SCIENCE AND COMMERCE COLLEGE, BHATKAL

ATTENDANCE SHEET FOR THE COURSE ON DIGITAL MARKETING 2022-23

CLASS: B.COM 3™ SEM TIME: 2:30 PM TO 4:30 PM
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ATTENDANCE SHEET FOR THE COURSE ON DIGITAL MARKETING 2022-23
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21 |Mohammed Mustanir

22 |Ahmed Sadeem
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