
A ONE-DAYWORKSHOP ON TRADEMARKS AND BRAND PROTECTION
BY MR. SUBRAMANYA BHAT (10-09-2018)

ANJUMAN ARTS SCIENCE AND COMMERCE COLLEGE, BHATKAL

NOTICE

Ref. No: SWO/221/2018-19/ Date: 08th September, 2018

This is to inform all the students that a One Day Workshop on TRADEMARK
AND BRAND PROTECTION by Resource Person Mr. Subrahmanya Bhat is
scheduled on Monday in our college on 10th September, 2018 at 11:00am.

Therefore, the students of all the streams are informed to attend and learn the
tricks of the trade.
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BIO-DATA OF MR. SUBRAHMANYA BHAT

Entrepreneur | Bhat Associates, Sirsi

B.Com | 7 Years of Experience

Personal Details

· Full Name: Subrahmanya Bhat

· Languages: English, Hindi, Kannada

· Interests: Cricket, Games, Music, Biking

Educational Background

B.Com from Karnatak University, Dharwad/MES College, Sirsi

Professional Experience

Entrepreneur at Bhat Associates, Sirsi

Managing investments

Mentoring startups

Support budding Entrepreneurs

Resource person to Commerce colleges

Skills

Web Technologies
Computer Networks
Investment Guru

· Achievements

A popular figure among the masses.







Report on One Day Workshop: Trademark and Brand Protection

Date: September 10, 2018
Venue: Anjuman Arts, Science and Commerce College, Bhatkal
Resource Person:Mr. Subrahmanya Bhat
Number of Attendees: 51 students

Introduction

On September 10, 2018, Our Anjuman Arts, Science and Commerce College, Bhatkal,
conducted a one-day workshop titled ‘TRADEMARK AND BRAND PROTECTION’.
The workshop was designed to educate students about the importance of trademarks and
the strategies for protecting brands. The session was led by Mr. Subrahmanya Bhat, a
distinguished expert in intellectual property rights and brand management.

Objectives of the Workshop

1. Understanding Trademarks: To provide a comprehensive overview of what
trademarks are and their role in business.

2. Trademark Registration Process: To guide participants through the process of
registering a trademark.

3. Brand Protection Strategies: To discuss various methods for protecting a brand
from infringement and misuse.

4. Legal Framework: To familiarize students with the legal aspects related to
trademarks and brand protection.

Workshop Overview

1. Introduction and Welcome

The workshop began with a warm welcome from the college faculty, who introduced
Mr. Subrahmanya Bhat and outlined the day's agenda. The objectives of the workshop
were explained, highlighting the importance of trademarks and brand protection in the
business world.

2. Session 1: Basics of Trademarks

Mr. Bhat initiated the workshop with a detailed explanation of trademarks. He covered:

● Definition and Types: What constitutes a trademark and the various types of
trademarks (word marks, design marks, etc.).

● Importance of Trademarks: The role of trademarks in establishing brand
identity and protecting business assets.

3. Session 2: Trademark Registration Process



The second session focused on the procedural aspects of trademark registration. Mr.
Bhat elaborated on:

● Steps for Registration: Detailed steps involved in registering a trademark,
including conducting a trademark search, filing an application, and responding to
objections.

● Documents Required: Essential documents and information needed for the
registration process.

4. Session 3: Brand Protection Strategies

Mr. Bhat discussed various strategies for protecting a brand, including:

● Monitoring and Enforcement: Techniques for monitoring potential
infringements and taking legal action to protect intellectual property.

● International Considerations: Insights into protecting trademarks in
international markets, including the Madrid Protocol.

5. Interactive Q&A Session

The workshop included an interactive Q&A session where students could ask questions
about trademark registration and brand protection. Mr. Bhat addressed queries related to
real-life scenarios, providing practical advice and insights.

6. Case Studies and Examples

To illustrate key concepts, Mr. Bhat presented case studies and examples of well-known
trademark disputes and brand protection strategies. These real-world examples helped
participants understand the application of theoretical knowledge.

7. Summary and Closing Remarks

The workshop concluded with a summary of the main points covered. Mr. Bhat provided
final thoughts on the importance of proactive brand protection and encouraged students
to apply the knowledge gained to their entrepreneurial ventures.

Key Takeaways

● Trademark Fundamentals: Understanding the definition, types, and importance
of trademarks for brand identity and business protection.

● Registration Process: Knowledge of the steps and requirements for trademark
registration.

● Protection Strategies: Effective strategies for monitoring and enforcing
trademark rights.



● Legal Framework: Awareness of the legal aspects and international
considerations in trademark protection.

Conclusion

The one-day workshop on "Trademark and Brand Protection" was an enriching
experience for the 51 students who attended. Mr. Subrahmanya Bhat’s expertise
provided valuable insights into the complexities of trademarks and brand management.
The workshop successfully met its objectives, equipping students with essential
knowledge to protect their intellectual property and manage their brands effectively.
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